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M
arico’s is com

m
itted to m

ake a difference in the 
lives of all stakeholders w

ho m
atter to us. 
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S
ustainability and corporate social responsibility 

are key business drivers for M
arico. 

O
ver three decades, M

arico has focused on areas 
like education, healthcare, social innovation and a 
m

ultitude of com
m

unity sustenance projects 

O
ur partners, collaborators and stakeholders 

inspire us to do better in our goals. W
e m

onitor our 
progress regularly to ensure that w

e dem
onstrate 

im
pact that m

atters and positively influences that 
lives of our stakeholders. 



M
arico Lim

ited
is one of India’s leading

consum
er goods

com
panies 

operating in the health, beauty and w
ellness space. W

e touch the lives of 1 
out of every 3 Indians, through our portfolio of brands such as P

arachute, 
S

affola, S
affola

FITTIFY G
ourm

et, C
oco S

oul, P
arachute

A
dvansed,H

air &
 

C
are, N

iharN
aturals, Livon, S

et W
et, S

et W
et S

tudio X, Veggie C
lean, 

K
aya Youth, Travel P

rotect, H
ouse P

rotect, M
ediker, R

evive and B
eardo.

01. O
ur Vision &

 Values
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B
eauty &

 W
ellness

From
 2 brands at 

inception  to 

20+ brands today |

95%
 topline from

 

leader brands 

4.9 m
illion outlets 

touching lives of 1 

out of every 3 

Indians

India (78%
)

International (22%
)

H
air C

are, H
ealthy 

Foods, Skin C
are &

 

M
ale G

room
ing

B
angladesh, 

S
outh-E

ast A
sia, 

M
E

N
A

, S
outh 

A
frica and E

xports

R
anked 32

ndin 

India’s Best 

C
om

panies to 

W
ork For 2018 | 

M
oved up 52 

places since 2014

M
A

R
IC

O
 AT A G

LA
N

C
E

https://m
arico.com

/india/about-us/overview
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E
m

erging business striving to m
ake a difference.

W
ith its headquarters in M

um
bai, M

arico is present in over 25 countries across em
erging m

arkets of A
sia and A

frica. It nurtures 
leading brands across categories of hair care, skin care, edible oils, healthy foods, hygiene, m

ale groom
ing, and fabric care. 
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“Sustainability is a long-term
 com

m
itm

ent 
and a w

ay of life at M
arico. W

e have 
alw

ays w
orked hard to “m

ake a difference” 
to every life w

e touch. A
s an organisation, 

w
e believe in conscious capitalism

, and w
e 

recognise
our responsibility as a corporate 

citizen to partner w
ith each of our 

stakeholders to create sustainable value 
for all”.

Saugata
G

upta
M

D
&

 C
E

O
, M

arico Lim
ited

O
ur Vision
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A
t M

arico, w
e are driven by the aspirations of our 

stakeholders.

A purpose-led organisation, our w
ork ethic is centred

around 
giving back m

ore than w
hat w

e take. For the past thirty 
years, this has enabled our transform

ative journey, w
hich 

has delivered superior value for all our stakeholders. 

True to our ethos, today, as w
e continue to innovate, 

transform
 and grow, w

e stay com
m

itted to our principles of 
integrity and em

pathy to effectively ‘m
ake a difference’ in the 

lives of all our stakeholders. 

Stakeholder C
apitalism

 is 
at the heart of w

hat w
e do. 

O
ur B

usiness D
rivers

STA
K

EH
O

LD
E

R
’S 

PR
EFER

EN
C

E

B
rand 

reputation                                                                                                          

Increasing 
com

petition

C
ost 

S
avings

C
hanging 

business 
paradigm



A
t M

arico, w
e strongly believe and practice sustainable and socially-

inclusive grow
th alongside our business progress. O

ur business 
responsibilities and social responsibilities are key enablers of our business 
perform

ance. W
e have em

bedded this ethos and integrity as 
‘differentiators’ in everything that w

e do for the com
m

unities that w
e are a 

part of. 

02. O
ur C

SR
 Initiatives

A
n O

verview
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M
arico’s C

SR
 Policy 

O
bjective

The objective of M
arico’s C

SR
 Policy docum

ent is to articulate M
arico’s core philosophy of social 

responsibility, to define the areas chosen by M
arico to im

pact the society w
ith its efforts tow

ards 
C

orporate Social R
esponsibility (“C

SR
”) and to define the governance & m

onitoring fram
ew

ork 
for ensuring effectiveness of this P

olicy.

Philosophy
M

arico’s stated purpose is to “M
ake a D

ifference”. This purpose has defined our reason to exist. 
W

e have alw
ays believed that w

e exist to benefit the entire ecosystem
 of w

hich w
e are an integral 

part. W
e firm

ly believe that w
e belong to an interdependent ecosystem

 com
prising S

hareholders, 
C

onsum
ers, A

ssociates, E
m

ployees, G
overnm

ent, E
nvironm

ent and S
ociety and that w

e have a 
com

m
itm

ent to all these stakeholders. 

W
e believe that econom

ic value and social value are interlinked. A firm
 creates econom

ic value by 
creating social value –

by playing a role in m
aking a difference to the lives of its key stakeholders. 

Furtherm
ore, a firm

 cannot do this in isolation; it needs the support and participation of other 
constituents of the ecosystem

. S
ustainability com

es from
 w

in-w
in partnerships in the ecosystem

. 
M

arico’s C
SR

 Policy is therefore anchored on the core purpose of “M
ake a D

ifference” to the lives 
of all its stakeholders to help them

 achieve their full potential. 

The G
overnm

ent has notified various initiatives that qualify to be C
S

R
 for the purpose of the 

m
andatory spend applicable to the C

om
panies. The C

S
R

 initiatives of M
arico thus, for the purpose 

of such m
andatory spend w

ould exclude the benefits m
ade by the C

om
pany exclusively or 

predom
inantly to its em

ployees, shareholders, investors, creditors and business partners. 
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The C
om

panies Act, 2013 (“the Act”) read w
ith the R

ules 
fram

ed thereunder and S
chedule V

II to the A
ct provides a 

fram
ew

ork for com
panies to define the key thrust areas in the 

C
S

R
 space. Further, the A

ct also provides instructions on 
agencies eligible for im

plem
entation through w

hich 
com

panies m
ay spend its C

SR
 Expenditure. M

arico’s C
SR

 
P

olicy, the K
ey Thrust A

reas and the im
plem

enting agencies 
shall therefore rem

ain w
ithin the boundary set by the said A

ct, 
R

ules and the S
chedule fram

ed thereunder.

M
arico’s C

SR
 Policy

R
egulatory Fram

ew
ork 
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Education

N
iharS

hanti 
P

athshaala
Funw

ala
P

rogram

C
om

m
unity Sustenance

P
arachute K

alpavriksha
P

rogram
m

e
‘Jalashaay’-W

ater S
tew

ardship
H

ealthcare

N
ational Em

ergency &
 

D
isaster R

elief
Fostering Innovation

M
arico Innovation 

Foundation

M
arico’s C

SR
: K

ey Thrust A
reas

M
arico’s #U

nitedagainstC
ovid 

program
m

e
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B
oard Level:

The B
oard w

ill have an oversight on the 
adherence to this P

olicy. The C
S

R
 

C
om

m
ittee, com

prising a m
inim

um
 of 

three D
irectors and one of w

hom
 shall 

be an Independent D
irector of the 

C
om

pany, shall assist the B
oard in the 

overall governance of this P
olicy and 

the C
S

R
 P

rogram
s pursuant thereto. 

G
overnance

a. Form
ulate and approve revisions to this P

olicy and recom
m

end the sam
e to the B

oard for its approval. 

b. R
ecom

m
end the annual C

S
R

 expenditure budget to the B
oard for its approval. 

c. A
pprove unbudgeted C

S
R

 E
xpenditure / P

rogram
 involving an annual outlay of m

ore than R
s. 1 C

rore and 
get it ratified by the B

oard of D
irectors. 

d. N
om

inate a C
S

R
 Team

 and advise the team
 for effective im

plem
entation of the C

S
R

 P
rogram

s and approve 
any change thereto.
e. E

stablish m
onitoring m

echanism
s to track each C

S
R

 P
rogram

 and review
 the sam

e at such intervals as the 
C

S
R

 C
om

m
ittee m

ay deem
 fit.

f. U
ndertaking w

herever appropriate benchm
arking exercises w

ith other corporates to reassure itself of the 
efficacy and effectiveness of C

om
pany’s C

SR
 spends.

g. A
pprove the C

S
R

 disclosures w
hich form

 part of the A
nnual R

eport, com
pany w

ebsite etc

R
ole of C

SR
 C

om
m

ittee: 
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W
hile M

arico em
ployees at all levels are encouraged to involve them

selves 
and participate in its C

S
R

 activities, in order to retain focus and 
organizational com

m
itm

ent, M
arico’s C

SR
 Program

s w
ill be driven by a 

dedicated C
S

R
 Team

 under the guidance and support of the C
S

R
 

C
om

m
ittee. 

The C
S

R
 Team

 w
ould play a significant role in im

plem
entation of the C

S
R

 
P

rogram
s ensuring that the sam

e are in line w
ith this P

olicy and the 
purview

 of the 
applicable law

s governing C
S

R
. 

The C
SR

 Team
 is responsible, inter alia, for: 

✓
C

o-ordination w
ith the business function/unit/location and the 

im
plem

enting agencies for successful im
plem

entation of the C
S

R
 

P
rogram

s; 
✓

R
eporting the progress and im

pact of the C
S

R
 P

rogram
s on a quarterly 

basis to the C
hairm

an of the C
S

R
 C

om
m

ittee. 

C
SR

 Team



Total spending on C
orporate S

ocial R
esponsibility in FY21: IN

R
 20.4 crores

%
 of Average N

et P
rofit of the C

om
pany spent on C

S
R

 activities : 2.03%
03. Im

pact C
reation
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E
ducation

N
iharS

hanti P
athshaala

Funw
ala
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Purpose:
M

arico believes that one of the m
ost significant indicators of 

social progress is education.W
ith purpose at its heart and 

com
m

itm
ent tow

ards social progress, N
iharS

hanti A
m

la, has 
been continuously strengthening its m

ission to im
part quality 

education to children in rural areas across m
ultiple states in India. 

Through its N
iharS

hanti P
athshala

Funw
ala

initiative m
illions of 

students have been im
pacted. Various program

m
es

such as IV
R

-
based S

poken E
nglish program

, A
pp-based Virtual S

chool and 
W

hatsA
pp based Teacher E

m
pow

erm
ent P

rogram
 have been 

running successfully to further our cause of supporting children’s 
education. These initiatives are technologically enabled for 
im

plem
entation across India’s H

indi speaking states. 

B
reaking the pandem

ic-induced barriers:
“Padhaipe Lockdow

n nahi”

N
ation-w

ide lockdow
n resulted in education com

ing to a halt, 
specially for students from

 the underserved com
m

unities w
ho are 

enrolled in governm
ent schools.

W
e decided to convert this challenge into an opportunity for our 

beneficiaries. B
y harnessing the pow

er of technology, w
e created 

a scalable and fun-based learning initiative that not just im
parts 

education but brings about a transform
ation in the overall literacy 

quotient of our country. O
ur w

ell-crafted E
nglish Literacy P

rogram
 

being tech-led, digitally savvy and im
pactful w

as testified by the 
S

tate E
ducation D

epartm
ent of M

adhya P
radesh and w

as 
adopted for large-scale dissem

ination through Television, R
adio 

and W
hatsA

pp.
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A. Technology enabled 
Program

R
eaching m

illions by harnessing the 
pow

er of tech

B
. Enhancing usability of 

existing curriculum
Im

provem
ent in learning outcom

es 
at each level

C
. Leveraging partnerships at 

regional levels
E

nabling  access to better teaching 
pedagogies

Intended 
Im

pact 

G
uiding 

Principles

G
uiding Principles &

 Intended Im
pact from

 M
arico’s Education Program

s
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Strengthening India’s English literacy
A

ll incum
bent E

nglish learning solutions necessitate the need for 
language fluency, w

hich is a com
m

on concern for governm
ent 

schoolteachers in India. They lack the fluency/confidence to able to 
com

m
unicate as w

ell as teach in E
nglish. To bridge this significant 

gap, the N
iharS

hanti P
athshaala

Funw
ala

program
 decided to launch 

the ‘English literacy’ program
s. 

This program
 is designed on an algorithm

 that 
translates E

nglish to S
anskrit and vice versa thus 

allow
ing E

nglish to be taught as a subject instead 
of a language i.e. C

lassroom
 instructions for 

learning E
nglish are in the vernacular, thereby 

m
aking every school teacher capable of teaching 

the language.

English Literacy Program
In P

artnership w
ith Leap for W

ord N
G

O

A
. TEC

H
N

O
LO

G
Y

-B
A

S
E

D
 P

R
O

G
R

A
M
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W
hatsapp-enterprise M

odel
A

n engaging, m
easurable and practical know

ledge sharing platform
 to em

pow
er 

teachers 



M
arico Inform

ation classification: O
fficial

2.5m
illion students engaged across M

adhya Pradesh, R
ajasthan, Jharkhand
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Engaging &
 Interactive Learning A

ssets to m
ake learning ‘fun’

Posts
C

oncept Videos

E
xplanation of 
Techniques

Activity Videos

Innovative classroom
 

teaching ideas

Practice Sheets

S
tructured practice 

based on every topic

Q
uizzes

S
hort quizzes to 

revise concepts

Student Tests 

To track the progress 
of every student 

Support C
alls

To assist 
teachers 

U
pdates &

 
A

nnouncem
ents
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Teacher S
upport S

ystem

Tickets
(R

esolution in 24hrs)
Live C

hats
(R

esolution in 2 hrs)
FA

Q
s

(P
D

F)

A dedicated team
 w

orking around the clock to address queries and 
doubts raised by teachers during their learning processes.

A
ccess to Self report and 

student report  
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Teacher Em
pow

erm
ent Program

 : English Literacy
in association w

ith S
tate E

ducation D
epartm

ent, G
overnm

ent of M
adhya P

radesh

“H
um

ara
ghar, hum

ara
vidyalaya”



M
arico Inform

ation classification: O
fficial

N
iharS

hanti P
athshala

Funw
ala

supported E
nglish 

Literacy P
rogram

 w
as aired 

every day on D
D

 M
P for 30 

m
inutes.

A
ccess to quality education 

for over 2.4m
illion students 

across M
adhya P

radesh

M
obile Pathshala

–
S

poken 
E

nglish m
odules (designed by 

leading educationist organization 
P

ratham
 for our IV

R
 backed 

system
) are being aired everyday 

across M
adhya P

radesh through 
radio stations.

S
tate-run cascade W

hatsApp 
G

roup m
odelthat intends to 

connect all authorities, teachers 
and students (through parents) in 
the state

Transcending beyond the pandem
ic-induced barriers to push India’s literacy forw

ard

Outreach models

D
igital Literacy

R
adio Pathshala

Learning on TV
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Program Outline

Technology form
s the core of N

ihar’s
initiatives to create 

scalable im
pact.  

In a novel approach w
ith the S

tate E
ducation D

epartm
ent of 

M
adhya P

radesh, w
e created a W

hatsA
pp based system

 to 
provide access to quality education even in far flung rural areas. 
U

sing this technology, teachers can easily sign up and get 
quality teaching m

aterial for E
nglish Language.

H
ow

 it w
orks:Teachers register for the program

 and send us a 
m

essage on W
hatsA

pp. O
nce received, a response is sent from

 
our end, w

ith fundam
ental inform

ation about the program
. 

The learning pedagogy is be paced as per individual teacher’s 
needs. Through a structured content journey involving –
C

oncept Video, P
ractice S

heet and Q
uiz, teachers can learn 

concepts and use them
 for in-class training. O

n the backend w
e 

can track individual’s progress on a continuous real-tim
e basis. 

There is alw
ays a call support available to address all queries of 

the teachers.

C
lick to know

 m
ore about the program

 m
echanics

D
igital Literacy Program

 for Teachers 
(W

hatsapp-based)
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O
utput M

etrics

31000
Villages

64000+
Schools

130000+ 
Teachers

700000+ 
Students

52
D

istricts 

O
ver 1.2 m

illion
C

ontent files consum
ed

600000+
Q

uizzes solved

8hours
Average tim

e per concept
9m

in
Average tim

e per quiz

Live chats w
ith teachers

20000+
18000+
Live queries addressed
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Perform
ance Snapshot

Grade
%

 of Students Can 
read sim

ple w
ords , 

ASER 2016 M
P

%
 of Students Can 
Read 3 Letter 

W
ords, 

20'-21' LFW
Grade 2

7.2%
60%

Grade 3
10.5%

64%
Grade 4

13.8%
74%

Grade 5
16.3%

76%
Grade 6

20.0%
89%

Grade 7
21.5%

89%
Grade 8

22.9%
90%

G
rade-w

ise perform
ance m

onitoring on fundam
ental 

E
nglish language skills
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N
am

e: Vijay Laxm
i Chaurasia

Profession: Social Science Teacher w
ho also teaches English for Stds.: 5

th

to 8
thdue to the absence of a dedicated teaching faculty in her school for 

the subject

Aspirations: Enabling her students to grow
 and excel in their lives

Value Addition: Registered for the English Literacy Program
 and used 

online m
odules to learn the language herself as w

ell as teach her 
students through digital platform

s. 

Vijaylaxm
iw

as aw
arded the ‘Teacher Hero’ title for her contributions to 

push India’s literacy journey forw
ard

‘Teachers w
ho can teach 

history can create it as 
w

ell’.

N
am

e: Aparna Yerkuntw
ar

Profession: Retired school teacher from
 the district of U

jjain

Aspirations: To do w
hatever it takes to m

ake her students’ learning 
journeys a continual one inspite

of the pandem
ic-induced challenges!

Value Addition: Registered for the English Literacy Program
 and used 

the sam
e to engage w

ith her students on a regular basis, m
onitoring 

the daily progress of their learning potential. 

A teacher w
ho is never off duty!

O
ur Teacher H

eroes
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N
am

e: Salm
a Q

ureshi

Profession: Governm
ent school teacher from

 Seonidistrict, M
P. 

Aspirations: M
ake a difference in the lives of each of her students 

Value Addition: Registered for the English Literacy Program
 in the last 

year of her service and used the extensive study m
aterials to offer 

custom
ized lessons to her students. She distributed printouts of these 

m
aterials to her students and also m

aintained a daily register on their 
individual learning grow

th curves. 

Salm
a’s efforts set an exam

ple of determ
ination and doggedness in 

transform
ing the lives of her students

Leading w
ith 

D
eterm

ination!

N
am

e: Ratna
Gosavi

Profession: Governm
ent school teacher

Aspirations: Taking extra efforts to m
ake learning ‘fun’ for her students so 

that they can grasp every concept in a com
plete m

anner. 

Value Addition: Registered for the English Literacy Program
 and used 

the quizzes and other content m
odules to design various ‘fun-based 

engagem
ent activities’ for her students. This accelerated learning 

approach not just helped students understand the subject w
ell but 

enhanced their interest levels to participate in the fun quizzes that 
challenged their learning abilities. 

Enhancing the ‘fun-factor ’ in 
learning!

O
ur Teacher H

eroes (contd.)
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N
am

e: Vishruta
Singh

Profession: Governm
ent school teacher from

 Bhopal, M
P. 

Aspirations: Run com
m

unity learning program
s in open spaces

Value Addition: Registered for the English Literacy Program
 and used 

the structured learning m
odules to develop custom

ized content for her 
M

ohalla classes. 

In her w
ords, ““O

ur education system
 w

as not w
ell prepared for this 

unw
anted situation. But the content shared digitally w

ith us helped us 
in this current situation w

e all are going through. Am
idst all the chaos 

and disturbance, N
SPFs ‘English Literacy Program

’ m
ade sure that the 

teachers receive the structured content. This allow
s m

e to prepare at 
m

y ow
n convenience and deliver the sam

e.” 

M
ohalla class in 

the lap of 
M

other N
ature!

N
am

e: Ganga Prasad Sharm
a

Profession: Social activist w
ho lost his ability of m

ovem
ent due to an 

unfortunate road accident. 

Aspirations: Although com
pletely bed-ridden, Ganga Prasad w

ants to do 
his best in im

parting education to as m
any students as possible. 

Value Addition: Registered for the English Literacy Program
 and 

leveraged the digital m
odules to scale up his efforts in touching m

ore 
lives through quality education. 

Duty overrides all pain! 

O
ur Teacher H

eroes (contd.)
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C
um

ulatively through participation in various state-run efforts w
e 

reached out to 

across M
adhya P

radesh, R
ajasthan, and Jharkhand ensuring 

continuity in E
ducation.

6 m
illion+

students &
 1m

illion+
teachers
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B. EN
HAN

CIN
G U

SABILITY O
F EXISTIN

G CU
RRICU

LU
M

W
orkbook-led Teacher Training Program

s

In A
lw

ar, under a M
oU

 w
ith G

overnm
ent of R

ajasthan G
overnm

ent S
chool Teachers are trained in a 

unique teaching pedagogy. This w
ill allow

 students to learn E
nglish from

 regional languages. Through this 
initiative, w

orkbooks have been provided to 12,000 students studying in 2nd –
8th.

150+ teachers are provided w
ith concept books and interactive content assets (charts, 

posters etc). to ensure quality in-class trainings.
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B. EN
HAN

CIN
G U

SABILITY O
F EXISTIN

G CU
RRICU

LU
M

R
em

edial Learning Program
This initiative is aim

ed at ensuring that teaching is adjusted in alignm
ent w

ith the learning levels of students, thus 
reducing the overall gaps in the learning m

aturity profiles. In collaboration w
ith the G

ovt of H
aryana, this initiative 

enablers teachers and students to effectively build grade appropriate skills on subjects like E
nglish, M

ath, S
cience, and 

H
indi.

In the pretext of academ
ic year getting shorter due to unprecedented nation-w

ide lockdow
n this program

 focuses the 
follow

ing:
▪

S
tudents w

ho are academ
ically w

eak, receive custom
ized coaching at their level along w

ith w
orkbooks, skill-based 

tutorials etc
to help them

 im
prove their perform

ance.
▪

Teachers receive training in this m
ethod of teaching and a suite of teaching and learning m

aterials, allow
ing them

 to 
focus on im

proving student learning



M
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C. LEVERAGIN
G PARTN

ERSHIPS

Econom
ic Em

pow
erm

ent Program
In association w

ith U
N

D
P

This collaborative initiative w
ith U

N
D

P has been conceptualized to bridge the 
gap betw

een needs and aspirations of young w
om

en and youth. The econom
ic 

em
pow

erm
ent program

 w
as kickstarted in FY

21 and is currently being 
deployed in M

adhya P
radesh.

A
s part of this initiative, a local em

ploym
ent m

arketplace m
odel is also being 

considered. This is aim
ed at draw

ing synergies betw
een needs and aspirations 

of young w
om

en and requirem
ents from

 potential em
ployers through 

establishm
ent of collaborative platform

s and provisioning of bridging skill and 
professional aptitudes.
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▪
P

arachute K
alpavriksha

P
rogram

m
e

▪
Jalaashay

–
W

ater S
tew

ardship
▪

H
ealthcare

▪
C

om
m

unity D
evelopm

ent Program
s

C
om

m
unity S

ustenance
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Safeguarding India’s Sustainable 
C

oconut C
ultivation Potential

https://w
w

w.parachutekalpavriksha.org/m
l/
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Enabling 
higher and sustainable crop yield

Training
farm

ers to handle their farm
s independently

Transform
ing

m
yth and belief-based farm

ing into farm
ing 

based on scientific research and know
ledge

The P
arachute K

alpavriksha
Foundation (P

K
F), 

launched on Septem
ber 2, 2017 (on account of ‘W

orld 
C

oconut D
ay is focused on m

aking a difference in the 
lives of coconut farm

ers by supporting them
 in 

enhancing their productivity and incom
e. 
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UNMET NEEDS 
ADDRESSED BY PKF

IN
AD

EQ
U

ATE SC
IEN

TIFIC
 K

N
O

W
H

O
W

U
navailability of technical insights and scientific 

know
ledge about 

▪
R

ight farm
ing practices 

▪
P

est, disease, nutrient and w
ater m

anagem
ent

▪
Availability of advanced farm

 equipm
ent at affordable 

prices

▪
D

isproportionate use of fertilizers &
 chem

icals
▪

E
xcessive w

atering of trees, esp
in w

ater scarce areas

LO
W

ER
 YIELD

S
Low

er C
rop Yields in coconut farm

ing leading to 
low

er incom
e and poor socio-econom

ic livelihood 
standards

LAC
K

 O
F PR

EC
ISIO

N
 FAR

M
IN

G

U
navailability of preventive m

easures to curb the im
pact 

of natural catastrophes like floods, droughts, cyclones etc

AD
VER

SE N
ATU

R
A

L D
ISA

STER
 IM

PAC
TS



M
arico Inform

ation classification: O
fficial

Im
pacts created so far

(as on 31 M
ar 2021)

100+ on-field agronom
ists available to address critical concerns raised 

by the farm
ers
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A
gri B

usiness C
entre(A

B
C

) is an agriclinic w
here farm

ers 
can obtain farm

 care inputs along w
ith a plethora of 

technical services offered by local entrepreneurs. 

Through these A
B

C
s, w

e aspire to strengthen the farm
ing 

capacities of coconut farm
ers, by providing them

 farm
 

resources locally as w
ell as m

otivate the local 
entrepreneurs to start scaling up their ventures in the local 
econom

y.

H
igh-quality farm

 m
achinery and equipm

ent on hire at cost effective prices

A
ccess to labourers

to w
ork on farm

ers based on requirem
ents

Technical insights to help enhance overall productivity

K
ey features include:

P
arachute K

alpavriksha’s
A

gri-B
usiness C

entres
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Parachute 
K

alpavriksha
K

now
ledge

C
entre

The purpose of these centres
are to 

provide farm
ers w

ith technical know
how

 
and best practices on topics like:

•
P

est &
 disease m

anagem
ent

•
N

utrition m
anagem

ent 
•

W
ater m

anagem
ent

N
eed-based trainings and focused group 

discussions outline the sessions, to 
address critical problem

 areas. 

A
s the last m

ile of these trainings, farm
ers 

are provided access to a state-of-the-art 
dem

o farm
 to be able to acquire pragm

atic 
solutions to their concerns. 

~1000 farm
ers 

have been trained till date at the P
arachute K

alpavriksha
K

now
ledge 

C
entre



M
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ation classification: O
fficial Expert on C

all: K
alpavriksha

C
all C

are C
entres

K
alpavriksha

provides extended 
support to the coconut farm

ers the 
K

alpavriksha
C

all C
are C

entres, 
w

hich is available at Toll Free 
N

um
ber1800-266-4646. 

For the benefit of farm
ers from

 
different states IV

R
 services are 

provided in four local languages viz. 
Tam

il, M
alayalam

, K
annada and 

Telugu. O
ur experts at K

alpavriksha
C

all C
are C

entres
provide technical 

guidance to the farm
ers for issues 

relating to coconut farm
ing. Till date 

m
ore than 50,000 coconut farm

ers 
have taken benefits of these IV

R
 

services. Through IV
R

 services 
farm

ers now
 need not w

ait for the 
expert to com

e and visit their farm
 for 

particular farm
 related issues.
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Testimonials

C
lick to view

 m
ore
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Prom
oting Sustainable A

piculture

In FY
21, M

arico partnered w
ith the Federation of Indigenous 

Apiculturists (FIA)to enhance em
ployability and socio-econom

ic 
livelihoods of bee-keepers in India. 

Financial aid of IN
R

 5 lakh w
as provided for developing com

m
on 

facility centre
(P

rocessing plant, Q
uality control Lab etc.) for the 

proposed B
eekeeping C

luster at Thiruvananthapuram
, a project that 

institutionalizes a N
atural P

ure H
oney H

ub (N
P

H
H

) for the S
tate.
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M
arico’s flagship W

ater 
S

tew
ardship initiative

C
reate w

ater conservation capacity to offset 100%
of  

M
arico’s operational w

ater footprint every year till 2030
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W
ater is one of M

arico’s core sustainability im
pact areas by virtue of w

hich w
e strive is to ensure w

ater security to 
com

m
unities for dom

estic and agricultural use in less rain-fed areas.

Jalaashay,M
arico’s flagship initiative, aim

s to prom
ote effective conservation and m

anagem
ent of w

ater across the 
country. A parallel aim

 is also to replenish m
ore w

ater back to the com
m

unity than that M
arico uses for its operations by 

capacity creation. The key activities undertaken by this initiative, include –
dam

 desilting, farm
 ponds construction, 

com
m

unity aw
areness program

s to prom
ote w

ater conservation, rainw
ater harvesting and to m

inim
ise

w
astage of w

ater 
(resource optim

ization).
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215 crore litres
of W

ater P
otential cum

ulatively created till FY
21

17.58

0.2

5.9
7.27

42

10.5

1.6

51.9

18.2

12

18

29.9

0 10 20 30 40 50 60

K
arnataka

Jalgaon
TN

K
arnataka

M
aharashtra

TN
P

uducherry
M

aharashtra
M

P
U

P
R

ajasthan
TN

FP
C

D
FP

FP
D

S
FP

D
S

D
S

D
S

D
S

D
S

FP

FY
 1718

FY
 1819

FY
 1920

FY
 2021

C
apacity creation (C

r. Ltr)

FP –
Farm

 P
onds, C

D
 –

C
heck D

am
s, D

S –
D

am
 D

e-silting

17.78

55.17
64

78.1

93 w
ater bodies de-silted I O

ver 300 farm
 ponds constructed across 7 Indian states I 200 com

m
unity engagem

ent drives I 50000 lives im
pacted  
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Tank R
ejuvenation P

rojects
Location: N

iw
ari, B

undelkhand, M
adhya P

radesh
In collaboration w

ith: S
ociety for D

evelopm
ent A

lternatives

N
o. of Tanks: 25

-
D

rought-prone area w
ith insufficient rainfall, 

hence unavailability of adequate w
ater for 

irrigation
-

P
oor quality of yields

-
Lack of technical know

how
 to im

prove 
irrigation outcom

es

C
apacity C

reation: 18.2 cr. lts.

Total num
ber of villages: 15

K
ey challenges addressed:

For details, see attached C
om

pendium
 of case studies
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Location: Rehra Bazar and Gainsari, Balrampur district, UP
In collaboration with: Peoples Action for National Integration (PANI)

Water Rejuvenation Program

Problem
 Statem

ent:
P

opulation density and low
 per capita farm

 land holding (0.88 ha) 
had created a pressure on households to increase farm

 
productivity resulting into an over-exploitation of natural resources, 
especially w

ater. 

Program
 Scope:

▪
To bring positive changes in com

m
unity tow

ards conservation 
of natural resource especially w

ater.                      
▪

To im
prove w

ater recharge through im
proving exiting w

ater 
infrastructure. 

▪
To increase availability of surface w

ater in w
ater stress 

season. 

O
utcom

es:
▪

B
uilding com

m
unity aw

areness on resource optim
ization and 

sm
art w

ater usage for over 8000 households
▪

C
reation of over 2000 cu.m

of w
ater conservation potential 

across 40 ponds in the district
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D
am

 D
e-siltation

Location: Jalgaon, M
aharashtra

M
arico has adopted Jalgaon district in 

M
aharashtra state of India w

ith an 
objective of rejuvenation of w

ater bodies.

In FY20, w
e successfully com

pleted the 
de-silting activity in entire district under 
the ‘G

alm
uktD

haran G
alyuktShivar’ (silt-

free dam
, silt-enriched farm

) Yojana 
(S

chem
e) of the G

ovt. of M
aharashtra. 

This initiative resulted in increasing the 
w

ater storage capacity of the dam
, w

hile 
helping farm

ers im
prove land fertility by 

using the excavated silt.

In FY21, dam
 de-siltation activities have 

been undertaken in M
P, U

P and 
R

ajasthan generated a w
ater storage 

potential of 48.2 crore litres
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Farm
 P

onds
Location: Tam

il N
adu

D
uring FY21, M

arico constructed 93 farm
 

ponds in Tam
il N

adu (under P
arachute 

K
alpavriksha

w
ater conservation 

program
) to create w

ater storage 
potential of 29.9 crore litres. 

This initiative benefitted farm
er fam

ilies 
by m

aking adequate w
ater available both 

for agriculture and dom
estic needs. 
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H
ealthcare 

E
at R

ight 
P

rogram
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Saffolalife, a not-for-profit initiative by 
S

affola, has alw
ays cham

pioned the 
cause of heart health w

ith a vision to 
create a ‘H

eart H
ealthy 

India’. O
n 29th S

eptem
ber, m

arking 
the W

orld H
eart D

ay, S
affolalife

launched an im
pactful cam

paign, w
hich 

aim
ed at driving aw

areness on lifestyle 
behaviours

and habits that are often 
ignored, but can have a significant 
im

pact on one’s heart health.
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K
ey O

utcom
es of the ‘H

eart H
ealthy India’ program

:

D
riving consum

er aw
areness on dietary and lifestyle shifts to im

prove 
heart health. 

‘H
eart ka exam

’ tool helped consum
ers in understanding the adverse 

im
pacts of their daily habits on heart health. 

P
rovided consum

ers w
ith a handful of quick health hacks on how

 to 
lead a heart-healthy lifestyle. 

O
ver 10 m

illion consum
ers 

w
ere positively im

pacted by the program
. 
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Safe &
 N

utritious Food at School (SN
F):

FSSAI initiative ‘Safe and N
utritious Food at 

School’ is a nation-w
ide cam

paign to help 
school children inculcate the habit of eating 
safe and eating right. It is based on a three-
pronged approach, at the school, state and 
national level. A

t school level, the culture of 
food safety and nutrition is prom

oted through 
H

ealth and W
ellness C

oordinators and 
H

ealth Team
s. The FS

S
A

I is in the process 
of developing an enabling legislative and 
regulatory fram

ew
ork to prom

ulgate this 
m

essage. 

*FS
S

A
I: Food S

afety and Standards A
uthority of India

M
arico is associated w

ith the ‘Eat 
R

ight India’ m
ovem

ent (of w
hich 

SN
F is a part), a collective effort by 

FSSA
I* and other key 

stakeholders, to spread the 
m

essage of food hygiene to India’s 
m

asses. 
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C
om

m
unity H

ealthcare Initiatives 
(as on 31 M

ar 2021)

P
articipated in 11

th

N
ational S

treet Food 
Festival to conduct 
com

m
unity 

aw
areness 

cam
paigns on 

healthy eating

EAT R
IG

H
T M

ELA

C
om

pleted safe and 
hygienic food 
certification of 7 S

treet 
Food H

ubs in G
ujarat, 

M
aharashtra and Tam

il 
N

adu EAT R
IG

H
T 

STR
EET FO

O
D

 H
U

B
S

C
om

pleted activation 
of 10 large 
cam

puses; w
ith the 

help of G
ujarat FD

A
, 

30 other cam
pus 

food business 
operators underw

ent 
hygiene rating audits

EAT R
IG

H
T 

C
AM

PU
S

300000+ visitors com
e 

to these cam
puses

500000+ consum
ers 

benefitted 
C

onnected w
ith 

20000+ people

C
reated aw

areness 
am

ong school 
children as w

ell as 
the parents and 
teachers on 
inculcating the habit 
of safe and healthy 
eating

SN
F@

SC
H

O
O

L

100 schools; 80000+ 
students covered

EAT R
IG

H
T IN

D
IA
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✓
Aw

areness program
s at 

G
overnm

ent S
chools

✓
Infrastructure support to enable 
skill building am

ong 
underprivileged and differently 
abled 

✓
Vocational Training to youths 
from

 nearby villages
✓

S
chool Infrastructure 

developm
ent

Locations: N
E

R
, Jalgaon, 

P
ondicherry, P

erundurai 
B

eneficiaries: 1690

ED
U

C
ATIO

N
✓

Infrastructure support to old 
age hom

e and girls’ 
orphanage to im

prove health 
and hygiene

✓
H

ealth &
 H

ygiene aw
areness 

program
s for nearby villages 

and schools

H
EALTH

C
A

R
E

Aw
areness sessions and 

plantation drive around unit to 
im

prove green cover

W
ATER

 C
O

N
SER

VATIO
N

S
upport to district 

adm
inistration, police, 

orphanage etc. 

O
TH

ER
S

O
ther C

om
m

unity S
ustenance E

fforts

Locations: N
E

R
, S

anand, 
Jalgaon
B

eneficiaries: 1907

Locations: N
E

R
B

eneficiaries: 4000
Locations: N

E
R

, Jalgaon
B

eneficiaries: 205

7800+ people
im

pacted
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Legend 

S
anand

Jalgaon

P
uducherry

P
erundurai

N
E

R
 I &

 iI

P
aonta

B
addi

M
aking a 

difference 
for over 30 
years

M
um

bai
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N
ational E

m
ergency &

 D
isaster R

elief
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#U
nitedA

gainstC
ovid19

A M
arico Initiative

The C
O

VID
-19 outbreak is an unprecedented hum

anitarian and health crisis that has engulfed m
ost countries, 

including ours. These are difficult tim
es for all of us, but they are especially harsh on those fighting at the forefront 

and those w
ho have lim

ited resources to survive during this crisis. 

M
arico Lim

ited extended support to the governm
ent, citizens, support w

orkers and m
edical fraternity. W

ith the 
rapidly escalating spread of C

O
V

ID
-19, it w

as im
perative for every m

em
ber to com

e together and unite their efforts 
tow

ards providing relief to all affected com
m

unities. Living by the ethos M
arico w

as built on to ‘m
ake a difference’; 

our resources and efforts w
ere directed tow

ards m
ultiple stakeholders encom

passing several areas
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Accelerating India’s fight against the pandem
ic

“W
e are a year into the C

O
VID

-19 pandem
ic that has 

changed the w
orld as w

e knew
 it. H

ow
ever, one thing 

that the pandem
ic could not alter is the spirit of true 

giving. W
hat prevailed is the very hum

an quality to 
contribute and m

ake difference in the lives of others. At 
M

arico, com
m

unity sustenance has alw
ays been at the 

core of our business. W
e strongly believe that in 

unprecedented tim
es like these, organisations

like us 
have a defining role to play. W

hen the pandem
ic hit the 

w
orld, our team

 knew
 that it w

as tim
e to respond w

ith 
responsibility and contribute every w

hich w
ay to ensure 

that help reaches out to every corner of the society. W
e 

extended our support to the com
m

unities that w
e live 

and operate in, to the front-runners in the battle –
our 

m
edical professionals, prim

ary healthcare givers, 
em

ergency services staff, police force and also then 
fellow

 citizens w
ho w

ere w
orst affected during this 

crisis.”

-S
augata

G
upta, M

D
&

C
E

O
, M

arico Lim
ited

The m
ap indicates the states and union territories in India w

here M
arico has been proactively driving the pandem

ic relief efforts in collaboration w
ith a host of governm

ental, corporate and social 
partners. 
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Delivery of Cooked Meals 

In partnership w
ith:

G
eographical C

overage:
D

elhi, M
um

bai, Jalgaon, K
olkata, A

hm
edabad, P

uducherry

B
eneficiaries

M
igrant w

orkers, underprivileged com
m

unities

Total m
eals delivered:

2,30,420+
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Delivery of Mini Meals 
(Using Marico food products)

G
eographical C

overage:
P

an India
B

eneficiaries
M

igrant labourers, P
olice, H

ospitals, G
overnm

ent 
staff engaged in C

O
V

ID
-19 relief

Total m
eals delivered:

12,00,000+

M
ini m

eals contained our M
arico products such as 

S
affola

P
lain O

ats, S
affola

M
asala O

ats, S
affola

FITTIFY G
ourm

et G
reen C

offee Instant B
everage 

M
ix, S

affola
FITTIFY G

ourm
et H

i-P
rotein S

lim
 M

eal 
S

hake, C
oco S

oul C
old P

ressed N
atural Virgin 

C
oconut O

il am
ong others.

In partnership w
ith:
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Saffola Edible Oil Distribution 

G
eographical C

overage:
P

an India

B
eneficiaries

P
olice, M

igrant Labourers, Industrial kitchens 
preparing food for poor people

Saffola
O

ils distributed:

31,738 litres
M

eals prepared from
 oils:

15,86,900
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Dry Ration kit distribution

G
eographical C

overage:
M

um
bai

B
eneficiaries

P
olice, B

M
C

, M
igrant Labourers, Industrial kitchens 

preparing food for poor people

K
its delivered:

1,48,000
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Safety & Hygiene Kit distribution

G
eographical C

overage:
P

an India

B
eneficiaries

P
rim

ary healthcare w
orkers, P

olice, E
m

ergency staff

K
its delivered:

P
P

E
 &

 body care products: 1000+
M

edical suits: 100
Face m

asks: 10,800
H

andw
ash: 2176

S
urgical C

aps: 3900
G

loves: 6800
S

anitizers: 2810 
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Protecting Frontline Covid-19 Warriors

K
its included:

27,000
face m

asks

27,000
gloves

27,000
sanitizers

6,80,486 M
arico hair oil products

74,533 M
arico groom

ing products

W
ere also distributed to all the frontline w

arriors like police, 
doctors, B

M
C

 staff and governm
ent organisations

in 
M

aharashtra and G
ujarat 2.5 lakh face m

asks
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Financial Aids

PM
 C

ares Fund: 
IN

R
 50 lakh

State Funds: 
M

aharashtra state disaster authority fund: IN
R

 10 lakh
A

ssam
 A

arogya
Trust: IN

R
 5 lakh

C
oim

batore D
istrict C

ollectorate: IN
R

 3 lakh
P

ondicherry S
tate R

elief Fund: IN
R

 5 lakh
P

oanta, M
edical H

ospital: IN
R

 10 lakh
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#INNOVATE2BEATCOVID
A Marico Innovation Foundation Initiative

C
ontext:

A
t the onset of the pandem

ic, India grappled w
ith a high-

density population and a fragile healthcare system
 to com

bat 
the com

pounding im
pacts of the disease. W

ith shared vision 
and a com

m
on purpose of transcending hum

anity beyond 
the pandem

ic crises, M
arico Innovation Foundation, A

.T.E
 

C
handra Foundation &

 H
arsh M

ariw
ala

in his personal 
capacity cam

e together in 2020 to create a first of its kind 
platform

 to identify and support innovations that address the 
C

O
V

ID
-19 crisis. 

The Innovate2B
eatC

O
VID

G
rand C

hallenge w
as thus 

launched to m
eet the critical needs of the hour by 

unveiling affordable, scalable and innovative solutions 
that destress the critical healthcare needs of the country.
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“N
ew

 ideas for innovation blossom
 in the m

inds 
of each generation as they face constantly 
evolving new

 challenges like the current 
pandem

ic. H
aving an institutional m

echanism
 

and support structure that can help recognize 
these innovations and support them

 to scale is 
critical for their success, m

ore so in the context 
of saving lives and im

proving healthcare 
outcom

es in our country. This is precisely w
hat 

M
IF has attem

pted w
ith its Innovate2B

eatC
ovid 

challenge”

H
arsh M

ariw
ala

C
hairm

an

P
urpose



M
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Scope: 
A unique, first-of-its-kind nationw

ide hunt for innovative, cost effective and ready to deploy solutions for 
P

ersonal P
rotective G

ear, Ventilator and O
ther R

espiratory S
olutions in quick response to the grow

ing 
seriousness of the pandem

ic. The program
 called out to M

edTech entrepreneurs, corporates and 
innovators from

 across the nation to m
eaningfully contribute tow

ards m
anaging the crisis.

O
utcom

es:

680 Applications 
received

20+ m
ed-tech 

experts on-boarded

₹
2.14 C

r. G
rants 

aw
arded to 5 w

inning solutions

S
upported distribution of 14.3L m

asks, 6.7L 
PPE kits, and 633 ventilators as on FY21
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P
rom

ptly innovated 
their sanitary pad 

m
aking m

achine to 
m

ake single use 3-
ply m

asks sold at 
single digit prices. 

B
reathable coveralls 

that can be used up 
to 12 hours; for front 

end healthcare 
w

orkers but also for 
dentists, general 

practitioners, 
policem

en, 
healthcare w

orkers

Top-of-the-line full 
spectrum

 device for 
IC

U
, offers 

specifications on par 
w

ith im
ported 

ventilators; priced 
70%

 low
er

Lightw
eight device 

(w
orks on am

bient 
air and in low

 
pressure conditions), 
offers long hours of 
batter back-up in 
case of electricity 
failure; priced at 

~30%
 of com

petitors’ 
m

arket price

Lightw
eight, 

com
pact, portable 

basic device 
com

patible for 
rem

ote m
edical 

facilities, 
am

bulances and 
hom

e-care; P
riced 

at ~30%
 of 

com
petitors’ m

arket 
price

SaralD
esigns

C
R

EA
Shreeyas

Electro 
M

edicals
N

occa
R

obotics
K

PIT Technologies

W
inning Solutions
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SaralD
esigns:

“W
e are extrem

ely glad to be recognised
by M

IF’s Innovate2BeatC
O

VID
 

P
rogram

. The com
prehensive m

atrix of institutional and professional 
relationships brought to us by M

IF m
ade a significant im

pact on our ability 
to handle cost optim

ization, certifications as w
ell as launch the 3-ply m

asks 
in retail channels. The guidance received from

 M
IF’s pool of m

entors on 
m

arketing strategy, quality processes and branding has helped us establish 
a scalable fram

ew
ork w

hich w
ill support us in handling our grow

th to the 
next level.”
S

uhani M
ohan, C

o-founder

Shreeyash
Electro M

edicals:
“Thanks to the tim

ely intervention and support from
 M

IF and its highly 
com

petent cohort of Industry professionals, w
e w

ere able to penetrate 
deeper into the institutional client segm

ent. A
s part of the 

Innovate2B
eatC

O
VID

 program
, w

e also received m
entorship from

 industry 
stalw

arts to help us lay out the m
ost suited grow

th avenue for scaling up 
ventilator sales. W

e are very fortunate to have found such valuable support 
that helped us overcom

e business challenges to aid the m
edical fraternity 

in the best w
ay possible.”

D
r. S

udhir W
aghm

are, Founder

W
inners’ voices
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C
R

EA
:

“As a part of the Innovate2BeatC
ovid Program

, w
e w

ere able to gain 
significant business traction under challenging conditions. W

e w
ere guided 

on m
arket segm

entation, positioning, and m
essaging w

hich opened up 
certain sales opportunities for us and the team

 also helped us m
ake deep 

inroads into som
e institutional m

arkets. Thanks to team
 M

IF for their 
m

entoring and prom
pt support.”

U
pkarS

harm
a, Founder

N
occa

R
obotics

“W
e feel fortunate to have M

IF as part of our support ecosystem
. The 

recognition from
 M

IF’s Innovate2BeatC
O

VID
 Program

 acted as a great 
validation for our m

edical technology innovation endeavours
and pushed 

us to help the healthcare fraternity during the peak of the pandem
ic. The 

grants have helped us ensure scale and business continuity at a tim
e w

hen 
it w

as m
ost needed. W

e w
ould like to extend a thank to M

IF and its noble 
initiative tow

ards supporting innovations”
N

ikhil K
urele, C

o-founder

W
inners’ voices

(contd.)
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R
eim

agining 
transform

ation
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Incepted in 2003, M
arico Innovation 

Foundation (M
IF), aim

s to nurture 
innovation in India across the business 
and social sectors alike.

“O
ur vision encom

passes the innovation 
ecosystem

 in India. The M
arico Innovation 

Foundation believes that innovation can 
spur creation and sustenance of successful 
and enduring Indian brands. That w

ill 
enable India to reposition itself as a global 
econom

ic superpow
er.” 

H
arsh M

ariw
ala

C
hairm

an
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S
cale-up P

rogram
A

s part of the scale-up program
s, M

IF identifies business 
challenges faced by an organisation, collaborates w

ith 
m

entors and provides im
plem

entable solutions; thereby 
leading to substantial im

pact and sustained grow
th.

30+ innovations scaled up 

15+ sectors

100+ m
entors 

344 m
entor hours per annum

Im
pact till date:

S
elect cohort organizations have  show

n 

over 10x revenue grow
th 

through their association w
ith M

IF 

8 challenges
C

om
pleted in FY

21
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N
ew

 innovations on-boarded in FY21
C

areM
other

[M
ed-tech]

W
orld’s first portable AI-pow

ered fetal and labor rem
ote m

onitoring device at <50%
 price

TrakItN
ow

[IoT]
M

osquito count and species detection tech that provides analysis to control diseases and reduce in control 
treatm

ent cost

K
heyti

[A
gri-tech]

W
orld’s first low

-cost greenhouse for sm
allholder farm

ers at 80%
 less price that increases their incom

es by 10-
15x

Jeevtronics
[M

ed-tech]
W

orld’s first dual pow
ered (grid pow

er + hand cranked) defibrillator at 1/4th the price of exiting alternate 
defibrillators
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Innovation for India Aw
ards 

2020
India’s first platform

 know
n to unearth ‘next-big innovations’ w

ay before 
their tim

e

➢
Identified 6 pathbreaking w

inners across B
usiness, S

ocial, S
tart-

U
p and G

lobal G
am

e C
hanger categories 

➢
H

osted the m
arquee event virtually for the first tim

e in O
ctober 2020 

am
idst the pandem

ic; the learning curve has created new
 

opportunity for a supplem
entary digital stream

 to expand reach 

Program
 highlights for FY21:

W
atch the Innovation for India Aw

ards Virtual event
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2020 Innovation for India A
w

ards
W

IN
N

ER
S

W
orld’s 

sm
allest 

m
edical-

grade 12-lead 
E

C
G

 device 
that is pocket-
size

Identifying and 
training athletes 
to represent 
India

E
m

pow
ering 

the 
com

m
unities in 

villages to 
solve their ow

n 
problem

s

R
obot that can 

eradicate 
m

anual 
scavenging

Voice 
prosthesis 
device to help 
throat cancer 
patients speak 
at 1/10th price

First-of-it-kind 
pedagogy for 
developm

ent 
m

anagem
ent

A
G

ATSA
O

lym
pic G

old Q
uest

G
oonj

G
enR

obotics
Innaum

ation
ISD

M



M
arico’s C

SR
 efforts have been evaluated by third-party agencies to 

gauge the quantum
 of im

pacts through the various initiatives. 

C
ollaborative partners and other external institutions have also recognized 

M
arico’s efforts tow

ards builder a safer, healthier and happier India. 

04. Im
pact Evaluation

A
n O

verview
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M
onitoring &

 Evaluation

A progress report on all C
S

R
 P

rogram
s under 

im
plem

entation w
ith an annual outlay of m

ore 
than R

s. 1 C
rore individually is shared by the 

C
S

R
 team

 w
ith the C

hairm
an of the C

S
R

 
C

om
m

ittee on a quarterly basis. The sam
e is 

review
ed by the C

S
R

 C
om

m
ittee on a half yearly 

basis and shared w
ith the B

oard of D
irectors for 

its inform
ation. A

dditionally, the C
S

R
 team

 also 
obtains feedback from

 the beneficiaries about 
these P

rogram
s. S

uch feedback is shared by the 
C

S
R

 Team
 as a part of the quarterly progress 

report. 

Q
uarterly Perform

ance R
eports

S
ocial A

udits are carried out by 
M

arico’s C
SR

 team
 and/or its 

im
plem

enting agency w
herever 

necessary especially w
here the 

P
rogram

s are undertaken 
through im

plem
enting agencies

Social Audits
D

isclosure

The C
S

R
 initiatives / projects of 

the C
om

pany is reported every 
year in the A

nnual R
eport of the 

C
om

pany. 

The reporting is in conform
ance 

w
ith the sustainability disclosure 

standards that M
arico’s Annual 

R
eport adheres to.
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W
ith increased C

SR
 interventions, 

w
e saw

 an upsw
ing in our 

corporate citizenship equity by 
70%

. 

C
SR

 specific coverage contributed 
17%

 to overall M
arico m

edia 
coverage
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P
rabhat

G
ujarat P

ranam

C
S

R
 Journal

India C
S

R

C
overage –

A S
napshot
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Im
pressions: 15,421

Im
pressions: 13,974

Im
pressions: 55,541

S
ocial 

M
edia
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S
ocial 

M
edia

Im
pressions: 11,629

Im
pressions: 9569

Im
pressions: 14,442
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Jaishri K
iyaw

at (IA
S)Education C

om
m

issioner, M
P 

appreciated M
arico’s effort to ensure continuous English 

E
ducation through D

D
 M

P
 and R

adio for 2.4 m
illion 

students

Lokesh Jatav (IA
S), C

om
m

issioner –
R

ajya Siksha 
K

endra, M
P appreciated our efforts on training 1 lakh 

teacher in such short tim
e using technology

Letters of 
A

ppreciation
M

P G
overnm

ent

For the Teacher 
E

m
pow

erm
ent program

s
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Appreciation from
 G

overnm
ent and N

G
O

s
For M

arico’s #UnitedAgainstCovid efforts
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Thank
You


